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Research Questions

> What is driving the dramatic and recent rise
in the practice of “finning” for shark-fin soup?

> What is the best way to study the environmental
and cultural perceptions around this alarming
trend?




Methods

> Literature Review -- mostly popular references

> Journalistic Inquiry - wrote Orion-style magazine
article

Rationale: Limited effectiveness of previous survey
work
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Popular Perception of Sharks

“There is no animal on Earth more
vilified than the shark.” (Ling, 2008)

“We are scared of sharks and that
makes it  easier to justify both their
indiscriminate slaughter. We seek to
punish sharks

because they are the very incarnation
of our fears... it's not human nature to
protect what [we] fear.” (Kettles,
2011)




Alt-Perception of Sharks
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Sharkwater: The Truth Will Surface

“You're underwater, and you see
the thing that you were taught
your

whole life to fear...and it doesn't
want to hurt you, and it's the most
beautiful thing you've ever seen...
and your whole world

changes.” (Thomas, 2006)
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www.sharkwater.com




Shark Perception: Impact on Finning

“No doubt if the soup was made from dolphin dorsal fin or panda
ears, the campaigners' success would be a fait accompli.”

(Kettles, 2011

“Can you imagine if it was Yellowstone Park and people were
shooting up grizzlies? No one would ever get away with it. But
this ocean, because it's out of sight - out of mind, [shark

finning] carries on.” (Knight, 2007)




Exhibit A: Slaughtered for Fins
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Exhibit B




Exhibit C: Hong Kong Rooftops




Exhibit D: Bottled for the 1%




Shark-Fin Soup: Ancient History

“For a couple of millennia this soup was a regional delicacy in
the Guangdong province of China... a steaming luxury for a rich
and powerful few who, charmed by its rareness and exclusivity,
imbued it with all manner of mythical virtues. It's said to
nourish the blood, strengthen the waist, improve a woman'’s
complexion, and

make a soft penis hard.“ (Miles, 2006~ ~ ~

Guangdong Province




Modern China: A Rising Tide

“The pace and depth of economic change in
China over the last 25 years has been
profound.

In the next 10 years there will be up to 250
million relatively middle class urban-living
people with disposable income in a highly
aspirational culture, where the need and
social benefits of showing off wealth are
high.

This will mean a potentially higher demand
for shark fin soup because of the status it
confers on both the giver and

receiver.” (Kettles, 2011)




Shark-Fin Soup: Current Perceptions

“In Asia and Asian communities
i @3. R worldwide, [shark-fin soup]
remains a popular dish because
of an association with prestige
and privilege...

~ Braised Supenor Shark”s Fin wuth
Crab Meat (Served in Claypot)?

Despite growing attention, it still
continues to be popular and
prevalent in Asia, taking center
stage in a culture where food
symbolizes a great number of
things, among them prosperity,
virility, health and

happiness.” (Tan, 2011)




Shark-Fin Soup Bay Area
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Finning Legislation

Supply Side Demand Side

Fishing Bans: Sale and Trade Bans:
- Usually require that all sharks - Banning the possession,
be landed in port with their sale, trade and distribution
fins attached of shark fins

60 nation-wide bans include: U.S. state and local bans include:
» United States (2000) » Washington
» Costa Rica » Oregon
» Taiwan (2012) » Hawaii
» California (2013)




Conservation Campaigns

“When the Buying Stops, the Killing Can Too.” (WildAid, 2011)
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Changing Cultural Perceptions

“The younger generation,
the couples who are
getting married, would
prefer to steer away from
shark’s fin;

But for their parents or
in-laws would prefer to
have the shark fin.”
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(Whiteman,
2011)
“You must be having some effect, because the last three
weddings I've been to [in Asia] didn't serve shark-fin soup. Which
is like saying that the last three Thanksgiving dinners in America |
attended didn't serve turkey.”

(anonymous Chinese-

American, 2011)



Conclusion

> Chinese cultural perceptions are the primary driver
of shark finning, enabling the economics of supply
and the accompanying ecological impacts.

> Shark Finning is a demand-driven practice:

“People wouldn't go out and fin sharks if no one wanted to buy
shark-fin soup. Just like the drug trade, it's difficult to stop...
without stopping the demand.” (Knight, 2007)




Proposal for Further Study

> Focus Group study format preferred over surveys.
(more in-depth discussion is more apt to get at the root of the
perceptions)

> Select a multicultural study site for cross-cultural comparisons.
(San Francisco, CA seems a perfect candidate)

> Elicit buy-in from, participation with Chinese cultural groups.

> Build Chinese-language translation capabilities into the study.




Shark Finning: More Information

> WildAid Shark Campaign

www.wildaid.org/sharks

> Sharkwater: The Truth Will Surface

www.sharkwater.com

> Gordon Ramsey eats Shark Fin Soup for the first time

www.youtube.com/watch?v=r65FgUYdBOc

> Save Our Seas Foundation
www.saveourseas.com
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